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Directions

Separate Student Learning Assessment and Assessment Results tables must be provided for each IACBE-
accredited program.

An example of a completed form can be found in a separate document that is available for download on
the IACBE’s website at: www.iacbe.org/accreditation-documents.asp.

Add tables, and insert or delete rows in the tables as needed in order to accommodate the number of your
(i) business programs and (ii) intended student learning outcomes. In the sections of the assessment
results tables entitled “Summary of Achievement of Intended Student Learning Outcomes,” DO NOT
ADD OR DELETE COLUMNS. Space is provided in these sections for four direct measures of student
learning and four indirect measures of student learning. If you are employing fewer than this number of
assessment instruments, simply leave cells in the unused columns blank. If you are employing more than
this number of instruments, you will need to create additional summary-of-achievement tables to report
your assessment information.

In the sections of the tables entitled “Summary of Achievement of Intended Student Learning Outcomes,”
enter “Met” in a given cell of the table if the performance target for the instrument in that column was
achieved for the intended outcome in that row; “Not Met” if the performance target for the instrument in
that column was not achieved for the intended outcome in that row; or “NA” (Not Assessed) if the
instrument in that column does not measure the intended outcome in that row.

At the end of the assessment tables for each program, space is provided to identify changes and
improvements that you plan to make as a result of your assessment activity.

Italicized entries in the form represent areas where the academic business unit should insert its own
student learning information.
Be sure to delete these directions from the document before you publicly post your form.
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Report of Student Learning and Achievement 242 FIR IR &
Guangzhou College of South China University of Technology H2E§FE T K22) M 2£R%
Management School 2£BE 44

For Academic Year:22FE 5 2016-2017

Mission statement of the Name of your Academic Business Unit 22BE/p 5552 8

The mission of School of Management is to cultivate students into application-oriented talents who have the ability to apply their theory and
knowledge gained through education into practical application, a strong work ethic and an international vision. It is also the mission of the School to
develop qualified faculty members. The comprehensive education system of School of Management aims to provide students with theoretical and
practical training courses that are taught with instructional methodologies.

B G ARIRIF I A, G RTINS S, AT IS AR A TER R R R DL B B 5 SR B, BU TR
LR CH N, AEE, AR BAEPMUILE NS G A A

Student Learning Assessment for Bachelor of Management with a concentration in Marketing

B R AT E A B L I 2 A 2 STV A
Program Intended Student Learning Outcomes (Program ISLOs) & W IRAI#AE 2SI RE (F ISLO)

1. Students will be able to explain the major concepts, theories, and practices in the functional areas of accounting, marketing, finance, and management.

SRR AIZ RO I 2 Th . W E S SR B M. BRI

2. Students will be able to evaluate the legal, social, and economic environments of business.

SAERE P ARG L AR SRR PR A

3. Students will be able to describe and explain the ethical obligations and responsibilities of business.

SR BT I AR R ML TE 4R 55 5 DT
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4. Students will be able to apply decision-support tools to business decision making.

A RENS IE P R SR SO L RORAS Rk tR 3R

5. Students will be able to construct and present effective oral and written forms of professional communications.

FAEREA RAFH R ik e

6. Students will be able to apply knowledge of business concepts and functions in an integrated manner.
A RELR G s Fl RS A AR

7. Students will be able to work effectively with diverse colleagues in team situations.

AR RENE AR R T 2B AT B A M

8. Students will be able to explain of fundamental marketing concepts, theories and principles in areas of marketing policy, market and consumer
behavior, product distribution, promotion and pricing.
PR R R E A BS . MUEEBUR. I ANE REAT N PR A DA E O A Y S B

9. Students will be able to identify the critical problem of enterprise marketing, make a complete enterprise marketing planning scheme independently by
using the theory and method in marketing.

SFAERENE N T E A B S ERE, IRl B A S B 1)

10. Students will be able to acquire and apply the skills of marketing in specific industries and marketing areas to make a complete enterprise marketing
planning scheme independently.
AR AR BN JRAEAH SAT Mk SRR M AT B B AR, BT S8 AP S B SR T R

Assessment Instruments for Intended Student Learning

Outcomes— Performance Objectives (Targets/Criteria) for Direct Measures:

Direct Measures of Student Learning: 242 B AR E B SR

TSR 5 S R VMG T RA— %S S HiEE

1. Comprehensive Examination Z¢ A%t At least 90% students in marketing will score at least 60% on each core-outcome-

Program ISLOs Assessed by this Measure: 1,2,3,6,8,9,10 related set of questions and at least 60% on each marketing-outcome-related set of
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T A A R T VAL Y ISLO: 1,2,3,6,8,9,10

guestions on the comprehensive examination.
/b 90% 17 b7 B A T AR AE B 5 RO BOR A 51 1) e AR oy 2 /D
60%, TE IR 5T E 8 12y T R AR SC I ] L 4593 2270 60%.

2. Graduation Thesis Evaluation ¥\Vi8 SCE-A
Program ISLOs Assessed by this Measure: 1,2,4,5,6,7,8,9
8 H1 55 A i P4k 1 1ISLO: 1,2,4,5,6,7,8,9

At least 85% students will score at least 3.5point in the graduation thesis. %/l 85%
2R B AR SO PRI AR 0 /0 35 7 (6 0D .

3. Supervisor Evaluation of Internship 52 > ¥EA
Program ISLOs Assessed by this Measure: 2,3,4,5,6,7,8,9,10
T 5158 LA i A 1 1SLO: 2,3,4,5,6,7,8,9,10

On the Supervisor Evaluation of Student Internship Performance rubric, At least
85% of graduating students on each core-outcome-related evaluation criterion will
be 4 or higher and on the marketing-outcome-related evaluation criterion will be
3.5 or higher

PSR RN EN R, 85% T B T I AR R 5 %0 R A
RV ARAE PR 20 4 73, 72 BIR S E B 2] R A R PR
Wit g5 22/ 3.5 45

Assessment Instruments for Intended Student Learning
Outcomes—Indirect Measures of Student Learning:

T 224 22 3] BUR VA TR —— 224 2 ] Rl i

Performance Objectives (Targets/Criteria) for Indirect Measures:

PRI Bt/ AT T AR -

1. Internship Survey 5> i &
Program ISLOs Assessed by this Measure: 1,2,3,4,5,7
T A28 AL A ISLO: 1,2,3,4,5,7

On the internship survey instrument, at least 80% of graduating students will
indicate that to a “moderate extent” or “great extent” learning in their internship
contributed to the successful achievement of each core-outcome-related evaluation
and the marketing-outcome-related evaluation criterion.

fESES A, £/ 80% M AR IR “ NIEFARRE” B “ MR KAREE”
S ST T S O R AN T I B 2R 2R 2 o) R AR AT B

2. Senior Exit Survey KPU A4 BRI &
Program ISLOs Assessed by this Measure: 1,2,3,4,5, 6,7,8,9,10

On the Senior Exit Survey, at least 80% of graduating students will indicate that to
a “moderate extent” or “great extent” learning in their program contributed to the
successful achievement of each core-outcome-related evaluation and the marketing-
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T 526 A I P 9 1SLO: 1,2,3,4.5.6.7,8,9,10 outcome-related evaluation criterion. 7£ XU %A= SR AT A 1, F2/b 80%I1 i
BNV AE R R “NFERPRERE” B “ MR KFEEE” BB b2 210 T S A O s R
AT B 2R 0 5 2] R AR A

3. Indirect Measure 3 [H] % it 3 Objective (Target/Criterion) for Indirect Measure 3
Program ISLOs Assessed by this Measure: Outcomes List IRl A 3 9 b
A2 IS VR AL ) 1SLO
4. Indirect Measure 4 [A]4Z4iiti 4 Objective (Target/Criterion) for Indirect Measure 4
(A5 Tt 4 (RS

Program ISLOs Assessed by this Measure: Outcomes List

15 F1) 55 it R4l ) ISLO

Assessment Results: Bachelor of Management with a concentration in Marketing

PSR BEEEL2MTHEHEL

Summary of Results from Implementing Direct Measures of Student Learning: T4 % ) BRI S4B B 5

1. Comprehensive Examination %4 14 % 12,
Number of Students Achieving a sub score of 60% or Higher on Each of the Program-1SLO-Related Set of Examination Questions: Z& 1EZ T 5242
AR R In) A5 4 2 /0 60% 1T 22 AR N B

Fundamentals of Management & 2% J5i 2 ( Program ISLO 1) 118 (81.9% of Total )
Legal Environment of Business i V243 3435 ( Program ISLO 2) 114 (79.2% of Total )
Business Ethics 7 liE & (Program ISLO 3) 130 (91.7% of Total )
Integrative Business Application Skills F5F}45 A M. H fig 71 (Program 1SLO6) 114 (79.2% Of Total )
Fundamentals of Marketing & 442 iR 22 (Program 1SLO8) 118 (81.9% of Total)
Marketing analysis skills &5 4 #7144 §&(Program I1SLO9) 112 (77.8% of Total)
Marketing knowledge and planning skills in specific areas

ik FEniR s %ilEE 71 (Program ISLO 10) 80 (55.56% of Total)
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( Total Number of Students Examined %4 2% i st A %: 144)

2. Graduation Thesis Evaluation E&\Vig SCiEMy

Number of Students scored at 3.5point or Higher on Each of the Program-1SLO-Related Evaluation Rubric :#34%3 3.5 438 LL_F (28 A B

Fundamentals of Management & # 2 J5i 2 ( Program ISLO 1)

Legal Environment of Business i MViZ2:43 3455 ( Program ISLO 2)

Quantitative methods %€ & /77% ( Program ISLO 4)

Oral and Written Communication Skills 173k 5 45 [fi£8 1% 5 77 ( Program ISLO 5)
Integrative Business Application Skills 545 & M fig /1 (Program 1SLO 6)
Fundamentals of Marketing & 442 iR #2 (Program 1SLO8)

Marketing analysis skills & 454 73 #14% §&(Program 1SLO9)

Marketing knowledge and planning skills in specific areas

IR SEXIEE 7T (Program I1SLO 10)

( Total Number of Students Assessed %4 PPt £\ %: 143)

107 (74.82% of Total )
114 (79.72% of Total )
46 (32.17% of Total )

114 (79.72% of Total )

115 (80.42% Of Total )
123 (86.01% of Total)

122 (85.31% of Total)
115 (80.42% of Total)

3. Supervisor Evaluation of Internship 5> PP

Number of Students scored at 4.0 point or Higher on Each of the Program-I1SLO-Related Evaluation Rubric :#54%3 4.0 4385 A 1224 A B

Multi-Disciplinary simulation Internship &£\ 52 >

Legal Environment of Business i MLy #4355 ( Program ISLO 2)

Business Ethics ik iE f#( Program ISLO 3)

Quantitative methods 7 & /5 7% ( Program ISLO4)

Oral and Written Communication Skills I3k 5 151 Z 1A 8¢ /7 ( Program ISLO 5)
Integrative Business Application Skills 5 F}25 & W H fig /1 (Program 1SLO 6)

123 (89.13% of Total )
128 (92.75% of Total )
117 (84.78% of Total )
130 (94.20% of Total )
118(85.51% Of Total )
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Interpersonal and Teamwork Skills A Fr A1 [#1BA & 1EGE 71 (Program ISLO 7) 128 (92.75% Of Total )

( Total Number of Students Assessed 2~4= 1t = A %5 138)

Graduation Internship HeMbk s> .

Quantitative methods 7€ & /77% ( Program ISLO4) 124 (91.85% of Total )
Oral and Written Communication Skills 173k 5 45 [fi£81X 5 /7 ( Program ISLO 5) 123 (91.11% of Total )
Integrative Business Application Skills 75 F}25 A W H fig 71 (Program I1SLO 6) 124(91.85% Of Total )
Interpersonal and Teamwork Skills A Fr A1 [#1BA & 1EGE /1 (Program ISLO 7) 128 (94.96% Of Total )
Fundamentals of Marketing & 44 2% J5Z2 2 (Program 1SLOS8) 124 (91.85% of Total)
Marketing analysis skills & 44 73 #7145 §&(Program 1SLO9) 124 (91.85% of Total)
Marketing knowledge and planning skills in specific areas 124 (91.85% of Total)

I AEIRE S$XIEE 7T (Program I1SLO 10)

( Total Number of Students Assessed % /F it &1 A %k 135)

4. Summary of Results for Direct Measure 4 L34 jiti 4 )45 5545

Summary of Results from Implementing Indirect Measures of Student Learning: $i4T &4 % X B BERE & R0 4

1. Internship Survey 5Z > £
Number of Students Rating Their Extent of Success in Achieving the Program ISLOs as “Moderate Extent” or “Great Extent™:

Fon NP B “MRKFEEE” AT HEBh YA AL

Multi-Disciplinary simulation Professional Internship Survey i £l 5 Lk sz >

Fundamentals of Management 45 ¥ 2% 5 ¥ ( Program ISLO 1) 119 (86.90% of Total )
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Legal Environment of Business i MliZ: 433435 ( Program ISLO 2)

Business Ethics i MViE % ( Program ISLO 3)

Quantitative methods #& #& /7 77:( Program I1SLO 4)

Oral and Written Communication Skills 13k 5 15 # £ /8 77 ( Program ISLO 5)
Interpersonal and Teamwork Skills A Bz A1 1B\ & 1E ¢ 71 (Program I1SLO 7)

( Total Number of Students Surveyed ZE 1 £ &0 A% 137)

Graduation Internship Survey b sz > 4

Fundamentals of Management % 2 2 J52 21 ( Program ISLO 1)

Business Environment 7 Mki%:43 34 55 ( Program I1SLO 2)

Business Ethics fjLiE# ( Program ISLO 3)

Quantitative methods #& /7 7:( Program I1SLO 4)

Oral and Written Communication Skills [k 5 51f %A #& 71 ( Program ISLO 5)
Interpersonal and Teamwork Skills A Fr A1 [4]BA & 1EGE /1 (Program ISLO 7)

( Total Number of Students Surveyed Z:E 1 £ &0 A% 119)

120 (87.60% of Total )
129 (94.10%of Total )
114 (83.20% of Total )
122 (89% of Total )
133 (97% of Total )

107 (90% of Total )
117 (98% of Total )
113 (95%o0f Total )
112 (94% of Total )
118 (99% of Total )
117 (98% of Total )

Survey of Curriculum Internship, Metalworking Experience & Sand Table i.>]. & T 5y #tszilliHs:

Fundamentals of Management & # 2% /i # ( Program ISLO 1)

Business Environment Vi #2858 ( Program I1SLO 2)

Business Ethics 7liE 1% ( Program ISLO 3)

Quantitative methods 5 & /5% ( Program ISLO 4)

Oral and Written Communication Skills 73k 5 5 [ £81X 5 /7 ( Program ISLO 5)
Interpersonal and Teamwork Skills A Fr A1 [41BA & 1EGE /1 (Program ISLO 7)

95 (84.07% of Total )
89 (78.76% of Total )
102 (90.27%of Total )
87 (76.99% of Total )
77 (68.04% of Total )
107 (94.69% of Total )
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( Total Number of Students Surveyed 24 i &5 =t A% 113)

2. Senior Exit Survey K PU2EA= B AR Fi i 2

Number of Students Rating Their Extent of Success in Achieving the Program ISLOs as “Moderate Extent” or “Great Extent™:

Ron CHWIGEMREE” o) MRKFEEE” A HE B 52 AN

Fundamentals of Management ‘& 2 2 Ji i ( Program ISLO 1) 102 (86.44% of Total )
Business Environment il i3 2858 ( Program I1SLO 2) 86 (72.88% of Total )
Business Ethics fj L iE# ( Program ISLO 3) 103 (87.29% of Total )
Quantitative methods 5 & 7772 ( Program ISLO 4) 93 (78.82% of Total )
Oral and Written Communication Skills I3k 5 5 281X 58 77 ( Program ISLO 5) 110 (93.22% of Total )
Integrative Business Application Skills 7 %45 & v FH B /1 (Program ISLO 6) 104 (88.14% of Total )
Interpersonal and Teamwork Skills A FrAll [#1 B\ & 15 §E 71 (Program ISLO 7) 106 (89.83% of Total )
Fundamentals of Marketing = 4% J5 3 (Program ISLO8) 103 (87.28% of Total)
Marketing analysis skills % 4543 #7145 & (Program ISLO9) 98 (83.05% of Total)
Marketing knowledge and planning skills in specific areas 90 (76.27% of Total)

Ik ENIRS SFXIRE /T (Program I1SLO 10)

( Total Number of Students Surveyed 2 2E i 25 50 A% 118)

Summary of Achievement of Intended Student Learning Outcomes: 224 = BUR FIRILE &

Intended Student Learning
Outcomes

WHAZE AR 2 S R Learning Assessment Measures 22 > YA 15 i
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Supervisor

Evaluation of 1.Multi-
Internship1:" Supervisor disciplinary 3.Trainee,
Graduation - |V_|U|-ti- Evaluation of simulation > Graduation metalworking
Comprehensive Thesis dlsc.lplmary Internship?: and — and sand table | Senior Exit
Examination Evaluation _VlrtUéT| Graduation professional survey training Sur\fy
ot - 5|mulat|-or1 Intermship internship B3] survey j(l\ﬂ] B
Program ISLOs o Internship S survey - . &1 A
£k 1SLO i Evaluation | ' | Bt . Rl
B5 L ) VP W3] % i
i SE HE
i
Performance Performance | Performance | Performance | Performance | Performance | Performance | Performance
Target Was | Target Was | Target Was | Target Was | Target Was | Target Was | Target Was | Target Was
90% 85% 85% 85% 80% 80% 80% 80%
AR 90% AR 85% | I5R 85% | EIFR 85% | fHiSR 80% | FRAFR 80% | FHARR 80% | FHARAR 80%
1. Students will be able to explain the
major concepts, theories, and
practices in the functional areas of 81.90% 74.82%
accounting, marketing, finance, and (88.02% 86.9% 90% 84.07% 86.44%
(91% target NA NA
management. fulfilled ) target (Met) (Met) (Met) (Met)
S AR TR AT 2 fulfilled)
T E . <R B 32 A
oL HEIRAISIE.
2. Students will be able to evaluate 79.2% 79.72% 89.13% NA 87.6% 98% 78.76% 72.88%
the legal, social, and economic (88% target (93.79% (Met) (Met) (Met) (98.45% (91.1%
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environments of business. fulfilled) target target target
20 RS T A S . LR fulfilled) fulfilled) fulfilled)
R ES) S7 8
3. Students will be able to describe
and explain the ethical obligations
plain e © 9 91.70% 92.75% 94.1% 95% 900.27% | 87.29%

and responsibilities of business. NA NA
. o o (Met) (Met) (Met) (Met) (Met) (Met)
AR I AR T BT 55
AT
4. Students will be able to apply
decision-support tools to business s2.17% 84.78% 76.99%

. p? (37.85% (99.74% 91.85% 83.2% 94% (96.24% 78.82%
decision making. NA
S 8 5 T L target target (Met) (Met) (Met) target (98.53)
FAERERIE USRS TRk A fulfilled) | fulfilled) fulfilled)
ﬁ:ﬁjkj{;%%o
5. Students will be able to construct
and present effective oral and written 79.72% 68.04%
forms of professional NA (94.79% 94.2% 91.11% 89% 99% (85.05% 93.22%
communications. target (Met) (Met) (Met) (Met) target (Met)
2 BT BLF A 1S A3 T 26 At fulfilled) fulfilled)
jj o
6. Students will be able to apply 00 80.42%
knowledge of business concepts and 79.2% (94.61% 85.51% 91.85% 88.14%

L . (88% target NA NA NA
functions in an integrated manner. fulfilled) target (Met) (Met) (Met)
ulfille .

AR i IR A AR fulfilled)
7. Students will be able to work 92.75% 94.96% 97% 98% 94.69% 89.83%
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effectively with diverse colleagues in
team situations.

AR e AE A TS kAT [ BA
1/[:‘ o

(Met)

(Met)

(Met)

(Met)

(Met)

(Met)

8.Students will be able to explain of
fundamental marketing concepts,
theories and principles in areas of
marketing policy, market and
consumer behavior, product
distribution, promotion and pricing
AR B A M B
W, MPEHBORE. T EREAT
RS TR R E A S A
I IR

81.90%
(91% target
fulfilled)

86.01%
(Met)

NA

91.85%
(Met)

NA

NA

NA

87.28%
(Met)

9. Students will be able to identify
the critical problem of enterprise
marketing, make a complete
enterprise marketing planning
scheme independently by using the
theory and method in marketing.

2 BN P T I A O E0G
A, TR AP B OB )

77.80%
(86.44%
target
fulfilled)

85.31%
(Met)

NA

91.85%
(Met)

NA

NA

NA

83.05%
(Met)

10. Students will be able to acquire
and apply the skills of marketing in
specific industries and marketing

50%
(55.56%
target
fulfilled)

80.42%
(94.61%
target
fulfilled)

NA

91.85%
(Met)

NA

NA

NA

76.27%
(95.34)
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areas to make a complete enterprise
marketing planning scheme
independently.

AR H AR BN FH R AT L
SRR AT E B AR, AL
TE ARV E B R TT R

Proposed program of Action for Improvement in Learning Outcomes for which Performance Targets Were Not Met :

Xt S R P BER IR TR AR BT E BIAT B 7 5%

1. Program ISLO 1: The knowledge and ability of the basic concepts in business function domain did not meet the criteria of comprehensive examination
and graduation thesis evaluation. The test results showed that students did not achieve the expected objectives of accounting, finance, management and
other disciplines. Teachers of school of management should comprehensively review core areas of business, and seek to strengthen students ' ability to
comprehend concepts and theories of Accounting, Financial and Management. In the guidance of graduation thesis, we strengthen the requirements of
literature review and the students ' ability of theory.

A R TR DD RE U EE AW S B AR 5 RE 1 18 225G B R IR SO PPl b v . Bk S5 IR R Y], HARRARII 7. &Rt F
P 2 S S RS R UM H bR o B 8 1 20T R 12 4 T B0 B AZ O AT, JESS ) SR RR g AL AR 2k SRl S E M SR T
BB ERIRSCHTE T, SNSRI STERERIA I EK, sk BB RE ) .

2. Program ISLO 2: The knowledge and ability of the commercial legal environment, social environment and economic environment did not meet the
evaluation criteria of comprehensive examination, graduation thesis and internship evaluation. Although the curriculum of the economic / social / legal
environment has been established, the results of the evaluation still failed to reach the goal. Guiding teachers should strengthen the depth and breadth to
the curriculum content of the economic/social/legal environment, and increase dimensions of global business, broaden students ' horizons and cultivate
awareness of global business environment. At the same time, there are errors caused by the teacher's lack of clarity in the scoring criteria in the graduation
thesis.

AREAEEAS . SR MA AN AIR SRR E LR ZaEw, Blie s, eI mvrbitrdt. JREIT R 7 R TA5 4t
SNFEEAB R, ERN RS RIUVRR A LB H iR EUUTIRFUTRACAE T AL S NERIA R IRIE A BRI SR, S4Bk L 4k
FE, PR R, BR R RRE G R . R AR ZUMAE SV 1R ST 70 b, WP PE 2 B AN B i T 2 B ) R 22

3. Program ISLO 3: The knowledge and ability of business ethics duty and responsibility did not meet the evaluation standard of comprehensive
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examination and internship evaluation. Despite setting up the courses about ethical obligations and responsibilities, like Economic Law, Principles of
Marketing, Advertising and so on, the results still did not reach the target of evaluation. Teachers should comprehensively review the core areas of
business and integrate the related courses s so that it is unified and standardized in content. .And it is recommended to set up a course about case study of
business ethics obligations and responsibilities.

A R X555 THUE R RHR S B8 A A BN 25 S XM SE ST PR PR Al Rt . RO IT IR T B S B R S 5 THERIRAE, B
mn, Pk B R, A, ERWN IS RAUVR A AR H AR, G R A T [ AL O AU, S AR IREE, AR SR
— MG, AR KB 5 SR UREE R, SN B L T T A B SR H bR

4. Program ISLO 4: The knowledge and ability to use decision support tools to make business decisions did not meet the evaluation criteria of graduation
thesis evaluation and internship evaluation. The current courses on the auxiliary business decision-making are: Market Research, Marketing Analysis
Tools, and Information Management Systems etc. However, The results of the evaluation and investigation showed that the knowledge and ability of
decision-making were not good enough. It is recommended to increase the hours of the decision support tool courses, to re-discuss and arrange the course
content, to introduce practical cases and to develop students' practical application ability.

A Kia AR SR T ESRAH i e SR RN IR 5 68 03 A R B ERMVAR SCVR A . AISE S PP PR AR . AT 58 T A B Rt SR 1)
WIEFEAR . WA, E8oth TR, EHEERFES, M, W5 HERS RSP R F R ARG /e 888 . BUUnRA K
RFSCRF T RRBAEH A, BRI P ZHRIE NS, SIANILSE R, B2 BRI BE ST .

5. Program ISLO 5: The students' oral and written ability did not meet the evaluation criteria of graduation thesis and internship evaluation .1t is suggested
to add discussion and display in classrooms as means of assessment of the curriculum in a majority of the core areas of business courses, so that students
can strengthen oral expression and written writing skills in the classroom; and to set up specialized courses to develop and improve students ' writing
abilities. At the same time, there are errors caused by the teacher's lack of clarity in the scoring criteria in the graduation thesis.

S ) T SR A TR0 B 1A 1K B B VAR SCRTSE SI VR B PP AS AR o ORI A I R R HZ O SRS I PR B e 5 s . IRFE/ R
AR NRIEREZTBG AR PR Dk RIS S B SERE 0 HEBOTREIEFR SRS A A BRI UREE . [ EAE7E BT
FEERNV AR SCHT 0, X VE 23 m vHE AN B8 1T 26 R 1R 22

6. Program ISLO 6: Students' ability to apply business concepts and knowledge in a comprehensive way did not meet the assessment criteria of
comprehensive examination, graduation thesis and internship evaluation. Teachers of management school should comprehensively review core areas of
business, and seek to strengthen students ' ability to comprehensively use business concepts and knowledge.
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7. Program ISLO 7: Students' ability of teamwork in various environments did not meet the evaluation criteria of internship evaluation. It is suggested to
add team projects or team assignments in a majority of the core areas of business courses so that students can form teamwork consciousness in the usual
habit.
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8. Program ISLO 8: The knowledge of basic concepts of marketing did not meet the evaluation criteria of comprehensive examination and internship
evaluation. Teachers of marketing department in management school should comprehensively review Marketing core areas of business , and try to seek
ways and means to enhance the students ' level of basic marketing theory .It is recommended that teachers should strengthen the theoretical teaching
methods in the usual teaching process and cultivate students' ability of knowledge restatement and theoretical presentation.
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9. Program ISLO 9: The skills of students' marketing analysis did not meet the evaluation criteria of comprehensive examination and internship
evaluation. Teachers of marketing department in management school should strengthen the proportion of case studies in teaching, especially emphasis on
students' ability of analyze problems by themselves. The teaching means and methods of the Marketing Mix Case Analysis needs to reform further, to
enhance students ' capacity for independent analysis.
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10. Program ISLO 10: Students' special industry knowledge and marketing planning ability did not meet the evaluation criteria of comprehensive
examination and internship evaluation. Teachers of marketing department in management school should strengthen the students ' knowledge of the
industry and planning ability in relevant courses, especially like Real Estate Market, Exhibition Management, Tourism and The Marketing Rights,
Cultural and Creative Industries, Creative Mind and Method and so on.
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